
RATES & SPECS
PRINT 

MECHANICAL REQUIREMENTS (PRINT)
AIR FORCE MAGAZINE, AIR, SPACE & CYBER and AIR WARFARE SYMPOSIUM GUIDES

Space Width Depth

Full Page 8.125 in 10.875 in trim (7x10 in safety)

2/3 page 4.5625 in 9.72 in

1/2 page 7 in 4.5625 in (vert or horz)

1/3 page Square 4.5625 in 4.5625 in

1/3 page Vertical 2.125 in 9.72 in

 AIR FORCE MAGAZINE  RATES (PRINT)
 General Advertising Gross Rates

Unit x 1 x 3 x 6 x 12 x 18

Full Page  $12,072  $11,371  $11,006  $10,403  $9,816 

2/3  9,059  8,822  8,570  8,431  8,194 

1/2 Vertical  8,688  8,487  8,240  7,792  7,334

1/2 Horizontal  7,550  7,380  7,159  6,772  6,376 

1/3  5,866  5,701  5,572  5,315  4,990 

Cover 2  13,890  13,081  12,664  11,969  11,289 

Cover 3  13,282  12,515  12,118  11,443  10,794 

Cover 4  14,492  13,648  13,215  12,489  11,778 

Rates are based on ads bought during the term of an advertiser’s 
contract within a 12-month period. Each page of spread ads 
will be counted as one ad toward earning frequency rate. Any 
advertiser not fulfilling a contract will be short-rated to the actual 
earned frequency amount.

Bleed Page: no charge. 

Agency Commission:  15 percent of the gross to recognized 
agencies if paid within 30 days. No cash discount. All guaranteed 
positions for ads require a 10 percent premium.

COPY & CONTRACT REGULATIONS

Publisher Approval: The acceptance or execution of an order 
is subject to publisher’s approval of copy, text, display, and 
illustrations.

Publisher Liability: The liability of the publisher for any error for 
which it may be held legally responsible will not exceed the cost 
of the space ordered or occupied by the error. The publisher 
specifically assumes no liability for errors in key numbers. The 
publisher will not, in any event, be liable for loss of income or 
profits or any consequential damages or extra contractual relief.

Cancellations: No cancellations will be accepted after the space 
closing date.

MATERIAL ACCEPTED
Media: CD, DVD.  For files larger than 20 MB use WeTransfer or 
comparable).
Color: CMYK. File Format: PDF/X-1a; Print Ready PDF.
Inserts: Furnished by advertisers (shipped prepaid) ready for 
binding. May be applied as page units in earning frequency rates. 
Specifications, costs, and delivery information on request.

Gutter bleed spread size: 15.125 x 10 in
Bleed spread size: 16.25 in x 10.875 in
Bleed page size: 0.125 in all around
Trim size: 8.125 x 10.875 in

Maintain 3/8 in safety from publication trim for live matter. Bleed 
insertions should be designed to run on either left or right pages. 
Position instructions are required for specified left or right pages, 
bleeds, and under-normal-size ads.

PRINTING SPECIFICATIONS
Body and covers: printed on web offset.
Binding: saddle stitched.
Line screen: 175 lpi cover, 150 lpi body. 
Ink density: 300 percent.
See Standard Rate and Data Service Print Media for details.
All ads must be accompanied by a SWOP standard color proof.

AIR FORCE ASSOCIATION



CONTACTS:
East Coast & Midwest Account Manager: Tom Buttrick email: t.buttrick@jamesgelliott.com
West Coast Account Manager: Arthur Bartholomew email: a.bartholomew@jamesgelliot.com
Director, Corporate Relations: Fred Ullman  email: FUllman@afa.org
Print Ads Magazine: Eric Lee    email: ELee@afa.org
Print Ads Event Guides: Zaur Eylanbekov  email: Zaur@afa.org
Digital Ads: Gideon Grudo    email: GGrudo@afa.org

THE DAILY REPORT 
NEWS ABOUT THE AIR FORCE—DELIVERED DIRECTLY

Air Force Magazine’s Daily Report delivers the most current news 
about the Air Force to the reader’s desktop or mobile device. 
Each weekday 97,000 readers receive the Daily Report.

H US and the World: The Daily Report’s staff reports airpower 
news that is happening on Capitol Hill, at the Pentagon, and 
around the world.

H Aircraft & Weapon Systems: comprehensive coverage of the 
aircraft, weapons, and other systems that are vital to the USAF 
mission.

H Leadership and Personnel: If there is news within the ranks, 
you will find it covered in the Daily Report

The Daily Report offers companies access to its USAF and 
defense industry readership through text and banner 
advertising within the column. This is an affordable and 
targeted way to reach the decision-makers at the Pentagon and 
within the Air Force community.

AIRFORCEMAG.COM 
Air Force Magazine online at airforcemag.com is the premier 
website for all the issues that are important to the US Air Force. 
It is the only independent website that is devoted primarily to 
the weapons, the systems, the bases, and the personnel that 
concern the US Air Force.

Air Force Magazine reporters update the website’s central news 
column—the Daily Report—each weekday and add breaking 
news as it occurs during the day.

Among the content that can be found on airforcemag.com:

H The current edition of Air Force Magazine

H The Daily Report news column, featuring breaking news

H In-depth news features

H USAF testimony before Congress

Each month 52,000 unique visitors go to airforcemag.com to 
be kept abreast of USAF breaking news and to research other 
matters that relate to the US Air Force.

DIGITAL PROPERTIESAIR FORCE ASSOCIATION
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Their  
New 
Normal Gold, silver, and bronze medals were handed out at the 

2017 DOD Warrior Games in Chicago, but the more im-
portant prizes were a sense of fellowship and achievement 
among the participants—and a broader feeling of commu-
nity as they pursue their recovery.

Whether cheering on the sidelines or pushing a teammate 
across the finish line, the spirit and resiliency of some 265 
wounded, ill, or injured service members was on proud 
display at the games, which took place June 30 to July 8.

Athletes from the US Air Force, Army, Navy, Marine 

By Amy McCullough, News Editor

The Warrior Games give 
wounded, ill, and injured 
airmen and their caregivers a 
vital community of support.

MSgt. Linn Knight 
competes in swimming 

during the 2017 DOD 
Warrior Games at the 

University of Illinois at 
Chicago July 8. 

MSgt. Brian Williams, a 
security forces instructor 

from Sierra Vista, Ariz., 
prepares to shoot during 
a wheelchair basketball 

game.

Maj. Teresa Sellers, a nurse anesthetist from Albion, Iowa, 
races around the course during the cycling competition.

Austin Williamson, a former developmental engineer 
officer from Louisville, Colo., serves during team volleyball 
practice.

Corps, Coast Guard, the United Kingdom’s armed forces, 
and Australian Defense Force competed for medals in eight 
events: archery, cycling, field, shooting, sitting volleyball, 
swimming, track, and wheelchair basketball. 

 “It’s been absolutely fantastic to see the camaraderie 
in all the services. It goes straight to your heart,” said Brig. 
Gen. Kathleen A. Cook, director of Air Force Services. “We’re 
seeing athletes ... pick up something new for the first time, 
and that’s the beauty of what these adaptive sports can do” 
for them.  She said the games are designed to help the par-
ticipants recognize and focus on the capabilities they have, 
rather than those they don’t. 

“The beauty of this program is to get them through their 
recovery and rehabilitation so that they can thrive in their 
new normal,” Cook said.

The Paralympic-style event was created in 2010. It was 
overseen by the US Olympic Committee until the Defense 
Department took it over in 2015 to better align the games 
with service members’ recovery processes. 

Each military service takes turns hosting the games. The 
2017 Navy-sponsored games in Chicago were the first to be 
held outside a military installation. The Air Force will host 
the 2018 games at the US Air Force Academy in Colorado 
Springs, Colo. 

Athletes suffer from a range of afflictions, including 
upper- or lower-body injury, spinal cord injury, traumatic 
brain injury, visual impairment, serious illnesses, and/or 
post-traumatic stress. While their individual symptoms vary 
widely, often their challenges are similar, and by sharing 
their stories and pushing themselves physically, mentally, 
and spiritually, they inspire each other and those around 
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THE AIR FORCE OUTSTANDING AIRMAN PROGRAM annually recognizes 12 enlisted members 
for superior leadership, job performance, community involvement, and personal achievements.

THE PROGRAM DEBUTED at the Air Force Asso ciation’s 10th annual National Convention in 1956. 
The Chief Master Sergeant of the Air Force and the command chief master sergeants from each 
USAF major command comprise the selection board, with the Air Force Chief of Sta�  reviewing their selections.

OUTSTANDING 
AIRMEN

SMSGT. RAYMOND T. ARTIS JR. 
Operations Flight Chief 
8th Communications Squadron (Pacific Air Forces)
Kunsan AB, South Korea
Home of Record: East Orange, N.J.

SMSgt. Raymond T. Artis Jr. led a team of 103 cyber professionals who 
maintained communications support for 22 units and 3,000 combat-
ants, while sustaining command and control capabilities for an aircraft 
fleet with 6,900 annual sorties. As the operations leader, he oversaw 
network upgrades for $36.6 million in projects, resolved over 3,800 jobs, 
and postured war assets against North Korean hostilities. He led the 
largest peninsula operational readiness exercise support by engineer-
ing network and phone capabilities for 1,000 joint and coalition forces, 
resulting in 737 successful sorties. He steered the Environmental Con-
trol System network beddown and delivered heating, ventilation, and 
air-conditioning management across 34 sites.

MSGT. MICHAEL J. STEVENS
Military Training Flight Chief 
USAF School of Aerospace Medicine (Air Force Materiel Command)
Wright-Patterson AFB, Ohio
Home of Record: Brooklyn, N.Y.

MSgt. Michael J. Stevens was instrumental in directing Air Force Mate-
riel Command’s sole military training program by ensuring the health, 
morale, and safety of 486 airmen. He improved a dormitory entry-control 
program that reduced unauthorized entries to zero. He led the Airman 
Leadership Program at the 711th Human Performance Wing, mentoring 
and developing 71 airmen. This resulted in 24 distinguished and honor 
graduates, the highest rate in three years. He set up an airman devel-
opment program, leading 80 mentoring sessions that shaped three Air-
man Quarterly Award winners. Furthermore, he finalized an agreement 
that saved the Air Force $921,000 in annual basic allowance for housing. 
Stevens’ professionalism and leadership abilities were key to his selec-
tion as AFMC’s 2015 NCO Military Training Leader of the Year.

MSGT. JOHANN KO 
MQ-9 Evaluator Sensor Operator 
78th Attack Squadron (Air Force Reserve Command)
Creech AFB, Nev.
Home of Record: Fremont, Calif.

MSgt. Johann Ko flew 952 combat hours supporting National Com-
mand Authority objectives that enabled 19 engagements and killed 47 
insurgents. He led an 11-person flight and authored wing-, group-, and 
squadron-level awards packages to secure awards for 11 airmen. As an 
MQ-9 instructor and evaluator, Ko executed 56 upgrade events, taught 
over 85 flight hours, and certified 11 members on moving target attack. 
Additionally, Ko led 28 Total Force integrated aircrew members as sec-
tion chief. His team eliminated two Tier 1 high-value targets and was 
awarded back-to-back 432nd Air Expeditionary Wing Mission Crew of 
the Quarter awards. Ko graduated from the NCO Academy as a distin-
guished graduate.

MSGT. JOSHUA D. MALYEMEZIAN 
Contingency Support Section Chief 
55th Contracting Squadron (Air Combat Command)
O� utt AFB, Neb.
Home of Record: Spring, Texas

MSgt. Joshua D. Malyemezian’s innovative e� orts to improve the 55th 
Wing’s contracting process secured a $90 million multiple-award con-
struction contract that increased mission capabilities and directly con-
tributed to his unit’s selection as the Air Combat Command’s large con-
tracting squadron of the year for 2016. Malyemezian partnered with the 
55th Medical Group on a 68-personnel contract merger, consolidating 
29 contracts to four, reducing the administrative burden by 87 percent 
and saving $11 million over three years.

MSGT. ASHLEY T. STRONG 
Dental Flight Chief 
21st Medical Squadron (Air Force Space Command)
Schriever AFB, Colo.
Home of Record: Tallassee, Ala.

MSgt. Ashley T. Strong drove US Air Forces in Europe’s largest dental 
personnel reliability program, supporting 42,000 patient visits, enabling 
a 99 percent war-ready rate. She undertook Air Force Medical Opera-
tions Agency’s top priority by initiating two process improvement teams 
aimed at building a medical records guide to support Veterans A� airs 
claims. As the 31st Fighter Wing operations security manager, she led 
two vulnerability town hall meetings that resulted in a 79 percent reduc-
tion in security breaches in 16 squadrons. Strong chaired the Aviano AB, 
Italy, team that enacted policies responsible for slashing alcohol-related 
incidents by 34 percent. She championed the Green Dot violence-pre-
vention education program by facilitating two early adopter courses, 29 
overviews, and key spouse training for the Team Peterson community.

TSGT. JASON D. SELBERG
MQ-1 Sensor Operator
214th Attack Squadron (Air National Guard)
Davis-Monthan AFB, Ariz.
Home of Record: Marana, Ariz.

TSgt. Jason D. Selberg served as an operator on 134 MQ-1 Predator combat 
support missions. During one mission, he resolved a troops in contact situa-
tion by guiding a Hellfire missile, resulting in three enemy combatants killed. 
He responded to a convoy taking fire and provided overwatch through 
full-motion video, resulting in the safe recovery of 15 soldiers. Selberg led 
the charge to improve real-world combat search and rescue techniques by 
collaborating and sharing capabilities with a pararescue training team, en-
hancing relationships and broadening the scope of knowledge of remotely 
piloted aircraft capabilities. He led 18 members of Arizona’s US Air Force 50 
Summits Hiking Program to the top of a mountain, highlighting resiliency 
and fitness. He volunteered 27 hours to train with Team Rubicon, a veter-
ans-led disaster-response organization.
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ENGINES OF INNOVATION
T ruly game-changing break-

throughs in US fighter en-
gines are nearly in hand. After 

more than a decade of labor by Air 
Force Research Laboratory and en-
gine-makers Pratt & Whitney and 
General Electric Aviation, increases 
in speed and range, reduced depen-
dency on tankers, and a menu of new 
tactics are just some of the advantages 
coming in the next few years.

By 2021, engineers are expected 
to have built and tested flightworthy 
engines that could, for example, give 
new fighters 30 percent more range 
than they have today, produce enough 
spare power to fire directed energy 
weapons, or run cool enough to im-
prove stealth. Besides those advan-
tages, new engines could provide 

great benefit to the F-35 strike fight-
er, allowing it to sustain high-speed 
flight at treetop altitudes, something 
it can’t do today. The work is ad-
vanced enough that, given a green 
light, a new development program 
with a short execution time line could 
be launched and start producing new 
power plants by the early 2020s.

TREMENDOUS PROGRESS
So significant are the improve-

ments that the new engine technology 
effort has been exempt from recent 
budget cuts, to quicken the pace that 
the new power plants can be deployed 
in the inventory.

“We’ve gained tremendous insight 
from our experience designing en-
gines for the F-22 and the F-35, which 

are truly a generation ahead,” said Pratt 
& Whitney’s James Kenyon, senior 
director of advanced programs and 
technology, in a 2016 news release. 
Subsequent development—funded by 
the Air Force, Navy, and in-house—
have yielded “tremendous progress” 
since 2012 and “we’re eager to move 
into the next phase of adaptive engine 
development,” he said.

That next phase is the Adaptive En-
gine Transition Program, or AETP, a 
five-year project that began last sum-
mer with $1 billion contracts each to 
Pratt & Whitney and General Electric 
Aviation. It will refine and mature 
technologies developed in the Adap-
tive Engine Technology Development 

By Jim Mathews

Real propulsion breakthroughs may be 
ready to leave the lab and enter the fleet.
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program, launched in 2012 and con-
cluding this year. 

The term “adaptive” refers to an 
engine that can change its internal 
geometry to be efficient in a variety of 
missions and flight conditions.

TRADE-OFFS
Aircraft jet engines operate on what’s 

called the Brayton Cycle, named after 
the Englishman George Brayton, who 
commercialized this thermodynamic 
cycle in the 19th century. It describes 
the gas turbine process of compressing 
air, mixing it with fuel, causing com-
bustion, expansion of the resulting 
gases, and vectoring them through an 
exhaust to produce thrust.

By a decade ago, refinements of the 
Brayton Cycle had nearly run their 

course. Engineers, at the cost of mil-
lions of dollars, worked to find even 
one or two percent improvements in 
fuel efficiency.

These refinements focused on man-
aging the trade-offs between high-
er thrust and fuel efficiency. In the 
1990s, those compromises led to the 
introduction of commercial “big fan” 
engines—typically seen slung under 
the wings of airliners—designed to 
move large masses of air with the least 
fuel possible. The bigger the fan, the 
more air that could move and thus the 
more thrust that could be generated 
per input of fuel. Typically, more than 
three-quarters of the air “bypassed” 
the core engine. 

In the tactical arena, though, a 12-
foot fan would never work on a nee-

dle-nosed fighter and would be incapa-
ble of developing the kind of high-thrust 
performance a fighter must have.

Then came ADVENT, shorthand 
for the Air Force’s ADaptive Versatile 
ENgine Technology. Started in 2007, 
it coalesced ideas on adaptive designs 
and variable cycles that engineers had 
been talking about for years. 

In ADVENT, the Air Force funded 
GE Aviation and Rolls-Royce North 
America—the two engine-makers not 
then involved in the F135 engine 
program for the F-35 strike fighter—
to work on very high-pressure ratio 
engine cores and adaptive, multistage 
fans and low-pressure sections. 

Higher pressure ratio compressors 
can drive more core engine airflow, 
producing higher thrust. With com-

A1C Tyler Covington works maintenance on the blades of an F119 engine at 
Tyndall AFB, Fla. New engines in the works could improve fighter flight range up 
to 30 percent, improve stealth capabilities, and produce enough spare energy to 
fire directed energy weapons.

Air National Guard SSgt. Travis Laverne 
checks out an F108 engine on a KC-135 

at JB McGuire-Dix-Lakehurst, N.J. 
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AIR FORCE ASSOCIATION RATES & SPECS
DIGITAL

AIRFORCEMAG.COM RATES (DIGITAL)

Position (width x height in pixels) 1 month 3 months 6 months 12 months

Homepage leaderboard (728 x 90) $4,738 $4,481 $4,326 $4,120 

Homepage medium rectangle (300 x 250) 2,987 2,833 2,730 2,627 

Interior page leaderboard (728 x 90) 4,738 4,481 4,326 4,120 

Interior page medium rectangle (300 x 250) 2,987 2,833 2,730 2,627 

DAILY REPORT E-NEWSLETTER (DIGITAL)

Position (width x height in pixels) 1 month 3 months 6 months 12 months

Leaderboard (680 x 90) $4,120 $3,965 $3,810 $3,655

Left button (120 x 90) 3,500 3,300  2,970  2,500 

Right button (120 x 90) 3,500 3,300  2,970 2,500 

1st ad spot [after 3rd DR entry] (648 x 250) 3,800  3,610 3,250 2,900 

2nd ad spot [after 7th DR entry] (648 x 250) 3,600 3,420 3,080 2,770

Bottom ad spot [end of the column] (648 x 250) 3,000 2,850 2,565 2,310


