
the Board, wrote, “We want the magazine 
to inspire readers to join AFA and re-
energize those who are already members. 

We want to recognize all of the great work 
done by AFA members to support the 
Air Force and Air Force people.” Mem-
bership is the foundation on which this 
association was built. Unfortunately, AFA 
membership has been on a long, steady 
decline for almost 30 years.

Our World War II generation founded 
AFA; they were sometimes referred to as 
“traditionalists.” In more recent years, 
baby boomers like me have led the as-
sociation at the national level and, to a 
large degree, in the states and chapters. 
For the most part, the association has 
not changed much from the construct 
of our traditionalist founders. 

What we need to do now is pass the 

leadership to the newer generations, 
the Gen-Xers and millennials. That 
means we need to adapt. AFA needs to 
understand what motivates the newer 
generations and get beyond the divide 
we currently face.

Some say the newer generations are 
simply not joiners the way earlier genera-
tions were. The fact is, they will offer the 
same loyalty and dedication that anyone 

Welcome to Wingman Magazine’s 
fi fth edition.

From its inception, this magazine was 

designed to focus on our members, our 
AFA fi eld organizations, and our airmen 
and their families. Feedback on our previ-
ous issues has been universally positive, 
and this edition builds on that success. 

One of the underlying premises of the 
magazine is that members—those who 
know and can tell the personal stories 
of our airmen and our diverse member-
ship—would provide the majority of the 
content. However, despite the fact we 
know there are hundreds of such stories 
out there waiting to be told, membership 
content has dropped off.

I urge all of you to think about the 
people you’ve met and served with 
over the years—in AFA and in the Air 

Force—who have stories that deserve 
sharing. Then, write them down and 
submit them for publication to wing-
man@afa.org. Our editors are happy 
to assist you. It will give you a feeling 
of accomplishment and will bring out 
the best of what our association is all 
about: our people.

In the fi rst issue of Wingman Magazine, 
George K. Muellner, then Chairman of 

else will as long as they see a payoff for 
their efforts. There is plenty of room 
in our broad mission to accommodate 

the aspirations of every generation of 
AFA members. Our job is to show that 
value, and Wingman Magazine is one 
way of doing that.

If you are one part of the newer genera-
tions, what inspires you? What makes 
you want to join and stay with us? Email 
your ideas to me at chairman@afa.org.

Tell your friends, co workers, family, 
and acquaintances about the great work 
AFA does for people in your community. 
Make it personal. Tell them about the 
Wounded Airman Program, aerospace 
education in your schools (e.g., Cyber-
Patriot), veterans’ and family support, 
recognition programs, and the myriad 
activities AFA is engaged in—the very 

topics Wingman Magazine brings to 
light, including in this issue. Then, ask 
them to join and be part of the effort, 
and encourage them to be active with 
their local chapter.

Our organization’s future depends 
on you doing that. ✪

Scott P. Van Cleef is AFA’s Chairman of 
the Board.
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